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SECTION-B

Answer any three of the following questions. Each question carries six marks.
(3x6=18)

2. State any six objectives of Marketing.
"$08,000R08 * 030 &TO YVTIEBRYR) LTI,
- 3. How does Technological Environment influence Marketing ?
- 3032, 3 HORC DF0WRINIOD B¢ B BoRB Bert 0edT 7
4. Briefly explain the various stages in product development.
w§§ ejzpdg)%a:b QNG BOBNYR) RodTamN S9R.
5. State the merits of Personal Selling.
F0388 SRTNE LRBRVBNTY Fo8TemN S0
6. Differentiate between Products and Services.
RTBOMHD T RSNy STWROS R[B/ANGEO ?

* SECTION-C

Answerany three of the following questions. Each question carriesfourteen
marks. (3x14 = 42)

7. Explain the functions of Marketing.
RT3 T3,030M% TOIF NP, DO,

8. Explain the basis for Market Segmentation.
BRTTE, BNF BT SHITNFI, DTOR.

.9. What is Product Life Cycle ? Explain the various stages in Product life cycle.
WRY WeRTIBROWTERD ? WA WERIIFT NG ﬁoa”ﬁ%*doot QRO

10. Explain the factors responsible for the growth of service sector in India.
YT B0t (3T LTIt TWONESHLRNOT ©oBNTRY WO

11. What is Promotion ? Explain its significance.
BRedB OB ? LT WHE I, DZOR.




