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| Semester B.Com. Examination, Nov./Dec. 2015

COMMERCE
(CBCS) (F+R) (2014-15 and Onwards)

1.5 : Marketing and Services Management

Time : 3 Hours

Answer any five of the following sub-questions. Each question carries

Max. Marks : 70

Instruction : Answer should be written either in English or in Kénnada.

SECTION-A

two marks :
1. a) Whatis a Market ?

d.mbﬁ’éi QORI ?

b) Whatis meant by Relationship Marketing ?
AOLOTI EIBCIRIE DOTITERD ?

¢) Give the meaning of ‘Marketing Environment.
$38,000R0E TORT ' BT3 LITE EVR.

d) What is Product-Mix ?
TR Q0T 0BT 9

e) What is Service Mix ?
NED 0T OTITERD ?

f) What is meant by Market Segmentation ?
d:acfoﬁé% DNCFBTED OB ?

g) What is Social Marketing Concept ?
AOTIVIT (B, 020R0T TOLPBS DOTITERD ?

SECTION-B

Answer any three of the following questions. Each question carries
six marks :

2.

What are the requisites of sound market segmentation ?
t‘ﬁ‘d@@?‘%ﬁ’d md)'ﬁ’é:i dﬁer'ﬁ’dmﬁé wr{a;md 03NS SR ?

Distinguish between advertising and personal selling.
LTSN T0BY 3,038 aiDUaéaﬁ@ QTR a"%aaﬁﬁeﬁdgt 392,

(5x2=10)

(3x6=18)
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4. Describe the Service Process.
Res TB,03003, DO

5.. Explain the impact of socio-cultural environment on marketing decisions.
3IB,000R0E Qe otony woed mmﬁs—moﬁﬂéﬁ RORTT BOFOBINSEI ?

6. Write short notes on ‘Selling Concept’ and ‘Marketing Concept’.
‘TBRTIT TOLRBS” B ‘98,00080E OIS ' T €Ted W00,

SECTION-C

Answer any three of the following questions. Each question carries
fourteen marks : (3x14=42)
7. Define Product Planning. Describe the factors Influencing Product Planning.

T 03RS D0TTER ? YVBT, 0dRERERINTOD oed Tgoss eIed ©OBRIRY DZOR.
8. Explain the different types of services.

QNG AW, DO
9. Explain the bases of market-segmentation.

dntbiagj SINCFFOT SERTNYR), DFOR.

10. What is promotion ? Explain its significance.
TS S Q0TI 7 o BOHE T3, DHOR.

11. Explain the approaches to the study of marketing.
B, CWRODBOR €503 DG dﬁejaigt QDR[O




