RO , 13123
560

| Semester B.C.L.S. /B.Com./ B.C.S.P./B.C.T.T.
- Examination, December 2018
(CBCS Scheme)
COMMERCE
Marketing and Services Management

Time : 3 Hours _ Max. Marks : 70

Instruction : Answers should be either in English or Kannada.

SECTION - A

1. Answer any five of the following sub-questions. Each sub-question carries
two marks. (5x2=10)

QRHTTER 29T~ VB FINert wugor. B3 wua T QT osned.
a) What is product planning ?
WBT SR 0TI 9
b) What is reference group ?
oo Ve 0TI 9
c) Define Marketing.
8, 00RONFODR TR,
d) Give the meaning of Tele-marketing.
B3O~ mméaio\ba’% Slof)
e) List four P’s of marketing mix.

SReeIo Q0gees Ty, oBriva) S0k,

P.T.O. :
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f) Who is a travel agent ?
To3RED DodREN o33 03P ?
g) What is packaging ?

no&d 5&325‘.’05 NOTTERD ?

SECTION - B

Answer any three of the following questions. Each question carries six marks . (3x6=18)
B3 NI ORI THTREH 3 ggﬁ@ﬁ NWBOR. B3 @’%ﬁ 6 ©o3ns.

‘2. State any six differences between goods and services.
AR 2033 Aeaind SR Bt FMAYR) S9r.
3. State the benefits of e-business.

Y- FRT0T TodReIMTR) S

4. What is the impact of socio-cultural factors on marketing decision ?

 DcoRb Sror e shed Mty ~mod 8 o8ite omesbridents 9

5. Explain briefly the marketing mix of Hospital services.

ﬁsc:‘gs&eod) ReSng ST3es Q0369330 RosBaN DT0L.
St o 7 coap

6. Explain briefly the different channels of distribution.

AT BT abaﬁs‘ﬁ%fdgl ﬁo&ﬁmﬁ QRO
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SECTION - C

Answer any three of the following questions. Each question carries
fourteen marks. (3x14=42)
FENS CARRTTR 3 @%ﬁ@ﬁ YUBOR. B @’%ﬁ 14 es03ned.

7. Define Pricing. Explain the different methods of pricing.

WSO 7,5V, L3S AN DT DGODNISY, IO

8. Define Service. Explain the various types of Services.

Re303R), 359,809, D%. ResSoRd DT DOBMFR), DOR.

9. Elaborate the various approaches in the study of marketing.

AR BYIRIRR ©FOLIE ERERYR) D[R,

10. Explain the factors responsible for the growth of service sector in India.

20800 Beem P eIFBInA WoneIReOnES OB, DO

11. Explain the factors influencing on consumer behaviour.

©RoRpeNcd BIFHod Boeed Teoss et @o&ﬁﬁeéaa’g_l QIO




